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Hartselle High School

Marketing Education Department

1000 Bethel Road
Hartselle, Alabama 35640

(256) 751-5615
SYLLABUS

COURSE TITLE:  

Marketing Principles
INSTRUCTOR:

Margaret Ann Praytor

COURSE DESCRIPTION:
Marketing Principles is a one-credit course designed to provide students with an overview of in depth marketing concepts. Students develop a foundational knowledge of marketing and its functions, including marketing information management, pricing, product and service management, entrepreneurship, and promotion and selling. Students examine the need for sales and marketing strategies. Students practice customer relationship skills, ethics, technology applications, and communicating in the workplace.
ESSENTIAL QUESTION – Will students be able to have a general understanding of marketing?

CREDENTIAL OFFERED – MOS Specialist Certifications in both Word and Power Point
MAJOR TOPICS TO BE COVERED

Upon successful completion of this course, the students will:

· Basic Marketing Concepts

· Interpret research results to analyze the purpose, definition, concepts, benefits, and strategies of marketing for their impact on individuals and businesses. 

· Differentiate among laws and regulations associated with marketing.

· Explain differences among business enterprises of sole-proprietorship, partnership, corporation, franchise, and licensing. 
· Research
· Analyze methods of conducting market research to gain a competitive edge.
· Economics
· Explain economic concepts, international trade, and the free enterprise system in a global economy.
· Sales and Promotions

· Explain concepts and techniques of selling.

· Analyze promotional and merchandising tools and types of promotions in marketing and management to optimize revenue.

· Merchandising
· Use cost analysis to evaluate methods for purchasing and distributing merchandise.
· Critique factors affecting pricing decisions.

· Career Opportunities
· Determine career and entrepreneurial opportunities, responsibilities, and educational and credentialing requirements in marketing.
· Communications and Interpersonal Skills
· Demonstrate interpersonal skills and the ability to work cooperatively as needed in the workplace with team members, supervisors, and customers from diverse cultural backgrounds using creative problem-solving, decision-making, and critical-thinking strategies.

· Demonstrate effective written communication skills for the workplace by creating a variety of business communications for the workplace using correct grammar and terminology.

· Demonstrate effective oral presentation skills using research materials and media to sustain listener attention and interest.

· Demonstrate the ability to write clear directions, descriptions, and explanations as used in the workplace.
COURSE OUTLINE:

· Basic Marketing Concepts
10 weeks

· Research
5 weeks

· Economics
3 weeks

· Sales and Promotions
6 weeks

· Merchandising
4 weeks

· Career Opportunities
3 weeks

· Communication and Interpersonal Skills
5 weeks

· *This is a new course of study, so please allow flexibility within the proposed timeline.

SUPPLIES NEEDED


Wide Ruled Paper


Pen or Pencil (no red please)


Other materials for projects upon request

CTSO: DECA prepares emerging leaders and entrepreneurs in marketing, finance, hospitality and management in high schools and colleges across the globe. Membership dues are $15.00. 

CREDENTIAL: Each student will have the opportunity to credential in Microsoft Word 2013 and Microsoft PowerPoint 2013.  A passed credential will equal an exam exemption.
EVALUATION AND GRADING POLICY

The student’s grade will be calculated by adding up the total points earned and dividing them by the total points possible.  

The categories of grades are as follows:
1.
Tests:  100 points each
A test will be given at the end of each unit.  The tests are usually multiple choice and/or matching.  Approximately four tests will be given each six weeks.

2.
Class Work:  100 points each  
Class work is an integral part of the learning process.  Therefore, it is my belief that a student who works hard should be rewarded.  At the end of each unit, on the day of the test, all class work from the unit will be graded.  These assignments will not be graded for accuracy, but for completion and effort.

3.
Group Work:  Depends on the project
During the semester the students will be divided into groups and given various group projects.  These projects act as another “level” to reinforce the subject matter and are often “think out of the box” assignments.

4.
Class Participation: 100 points per nine weeks The class participation grade reflects the student’s overall effort in class and his/her compliance with class policies and rules.


The grading scale is as follows:

                          
90% to 100% = A                              60% to 69%       = D

                          
80% to   89% = B                              59% and below  = F

                          
70% to   79% = C

INSTRUCTIONAL PHILOSOPHY:

This course is designed to allow students to become independent thinkers and lifelong learners.  Students will acquire critical-thinking skills as they experience challenging activities and projects.

Class Rules and Procedures

1. Class begins as soon as the bell rings.  Please be seated in your desk and ready to begin working by this time. (This means that you have your book out and pen or pencil ready.)

2. Bring pencil or pen and paper to class every day. 

3. Remember to keep up with your class work.  We do not turn in our class work until the end of each unit/chapter.  I can provide you with a folder to keep in my room if you wish to keep your class work here.

4. Each student will have an assigned seat.

5. Abuse (writing and/or marking and leaving trash) on or in any item that is not yours will not be tolerated.  This includes desks, walls, doors, etc.  Each student is responsible for keeping the area around his/her table tidy.  If you cannot abide by these rules, a graduated (meaning it gets worse as we go) system of punishment will ensue.  First offense is a warning and you clean up your mess.  Second offense, you clean up your mess and write me a paper.  Third offense, you clean up; I call mom and dad and we go visit an administrator.

6. It is the responsibility of the student to obtain all make-up work.  There is a poster sized calendar with each day’s assignments written on it in the entry/exit of my classroom.

7. All assignments turned in late will be subject to a penalty or ICU.

8. All tests will be made up at 7:00 am in the designated makeup room.  

9. Any student who receives failing grades or has any difficulty with the material is urged to discuss this with me so that we can work together to help you improve your grade.

10. Always follow the rules of good manners.  

11. There will be no eating or drinking in the classroom (clear bottled water is the only exception).  DECA meetings may also be held on occasion where food or drink is present.

12. Please respect my space and my property in my classroom as I will respect yours.  

13. I will monitor and adjust the air conditioning and heating as I see fit to establish a learning environment that is as comfortable for all students as possible.  

14. Please adhere to the posted technology use policy (board approved) when using computers.

15. Inappropriate cell phone use is not acceptable.  There will be BYOD class projects and devices are permitted for those.  However, game play and texting during class activities is prohibited.

I am so excited about this class and this new school year.  Please bring a positive attitude and a willingness to learn. We’ll have a blast!

Margaret Ann Praytor

Marketing Education Teacher/ Work Based Learning Coordinator

Parent and student:  Please sign and date below that you received and read a copy of the syllabus and the classroom rules and procedures.

Student: ______________________________

Date: ___________________________

Parent: _______________________________

Date: ___________________________

